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Downtown Hartford’s list of lifestyle, cultural and retail 
amenities must grow for it to excel, proponents say. 


Wanted 
downtown: 
Grocery, bike 
shop, more 
restaurants 


By Gregory Seay 
gseay@HartfordBusiness.com 
owntown Hartford’s apartment dwell- 
I) ers have their amenities “wish list,” 
and so do their landlords. 

Tops on landlords’ list, of course, is a gro- 
cery store, followed by a wider selection of 
downtown retail shops and restaurants, longer 
coffee shop hours, a bicycle shop, a dry clean- 
ers, more cultural attractions, even a 24-hour 
urgent-care facility. Many downtown dwellers 
and renters say they want the same. 

Some Hartford apartment landlords were 
eager to share their check-list of downtown 
amenities they want added or expanded, to 
make the center city, and hence their proper- 
ties, more attractive to urban dwellers. The 
stakes are particularly high as landlords add 
more than a thousand new downtown apart- 
ment units over the next few years, fueling 
the need to attract new residents. 

Centerplan Cos., which is redeveloping the 
Downtown North acreage into a ballpark, also 
plans a nearby mixed-used project featuring 
apartments, parking and a supermarket. 

“Hartford would benefit from completing 
the basic infrastructure of any community 
so all services that are typically necessary 
should be available: grocery, urgent care, 


Continued on page 12 
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Dr. Tim Chartier, of 
the Connecticut and 
Hartford County 
medical societies, 


said doctors are 
losing their ability to 
influence how 
medicine is practiced 
in the state. 
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Healthcare consolidation 
sinking medical societies 


By Brad Kane 
bkane@HartfordBusiness.com 
onnecticut’s county and state medical 
societies are scrambling to recover 
from significant membership declines, 
largely caused by hospitals and large physi- 
cian groups buying out private practices. 
The big jolt to the 223-year-old Connecti- 
cut State Medical Society (CSMS) came in 
mid-July when administrators, who had 


been trying to hide the falloff, revealed to 
the board the 6,000-member group had lost 
500 members over the last 12 months, said 
Dr. Henry Jacobs, incoming president of the 
CSMS and a private practice obstetrician- 
gynecologist in Bloomfield. 

“This last year was disastrous,” Jacobs 
said. “All these hospitals are buying up prac- 
tices and refusing to pay for doctors to join 


Continued on page 14 
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North End Promise 


Hartford’s North End recently won federal promise 
zone distinction, giving it wider access to federal 
dollars for redevelopment. Find out what the early 
plans are to redevelop several properties in the area. 
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Helping truckers sleep 


A brand new Pride travel center set to open in 
summer 2016 off Jennings Road in Hartford will 
help the state alleviate its shortage of parking 
spaces for tired trucks to get some sleep. PG. 3 
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Artist’s view of Pride Convenience Inc.’s proposed Hartford travel center off I-91 northbound and Jennings Road, in the city’s North Meadows. Bristling with retail amenities and services, it also will provide ample parking for trucks and cars. 


Hartford’s newest retail rest stop 


to revive spent truckers, fuel tanks 


By Gregory Seay 


gseay@HartfordBusiness.com 


pringfield convenience-store opera- 
tor Pride Convenience Inc. has chosen 


I-91 northbound in Hartford’s North 
End for its first large Connecticut retail and 
refueling rest stop for motorists and truckers. 

State transportation and private-trucking 
officials say the facility would be a much- 
needed, welcome solution to a statewide 
shortage of trucker rest areas. 

Pride founder Robert “Bob” Bolduc said 
his company has purchased several land par- 
cels from the city and private landowners, 
totaling about 6 % acres at the northeast cor- 
ner of Jennings Road, at the I-91 interchange 
in the city’s North Meadows. 

With the pulling of city building permits 
and state and federal environmental clearanc- 
es to install underground fuel storage tanks 
underway, construction of the 16-pump travel 
center could begin sometime in September, 
Bolduc said. Opening is set for Independence 
Day 2016, staffed with 45 full- and part-time 


workers, mostly from Hartford, he said. 

Thomas E. Deller, the city’s economic 
development chief, confirmed the sale in 
recent months of several city-owned parcels 
to Pride. The parcels’ size and sales price 
were not immediately available. 

Bolduc said the closely held company he 
launched from a single Springfield location 
in 1972 is investing several million dollars 
to open the first Pride location of that size in 
Connecticut. Pride has three other neighbor- 
hood convenience store locations in Windsor 
Locks and Simsbury. 

Altogether, Pride has 32 convenience stores 
in western Massachusetts and northern Con- 
necticut, of which three are travel centers. Pride 
has two convenience store-gas stations in Sims- 
bury and athird in Windsor Locks. Hartford will 
be its first Connecticut travel center, Bolduc said. 

Outside, the Hartford travel center will 
have 16 pump islands dispensing gasoline 
and diesel fuel, with ample parking and apron 
space for tractor-trailers, Bolduc said. Also 
provided will be a free “Park & Ride” com- 
muter lot for about two dozen vehicles, anda 
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This site at the northeast corner of Jennings and 
Leibert roads in Hartford’s North Meadow is 
proposed for a Pride Travel Center retail rest stop. 





1,000-square-foot outdoor pet park for curb- 
ing four-legged passengers. 

Inside, the travel center will feature the 
usual array of convenience-store consumables 


and sundries. In addition, Pride will operate 
its own café-bakery, alongside independently 
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>) Rest Stop 


operated Subway sandwich and Wendy’s Ham- 
burgers fast-food counters, Bolduc said. 
Public restrooms will be available, along 
with showers — three for males; one for 
females, Bolduc said. The travel center will 
be within half a mile of several motels on the 
southbound side of I-91, along Weston Street. 
A Hartford visitors venter also will be housed 
on the Pride premises. Bolduc said Pride request- 
ed the on-site visitors center; he assumes it will 
be manned by the city since the travel center 
itself is a joint cooperative venture with the city. 
He said that cooperative venture is the 
reason hiring for the travel center will focus 
on city residents, partly because their prox- 
imity would mean less difficulty getting to 
work, particularly in inclement weather, but 
also because “we want to support the city. We 
want to be good neighbors.” 
Bolduc said Pride hasn't petitioned the 
state for financial assistance to erect and 





staff the travel center, nor does it plan to. 

He said it’s possible Pride could build more 
travel centers in Connecticut, but for now it has 
no such plans. Pride is developing its fourth trav- 
el center in Westfield, Mass., but no construction- 
opening timetable has been set, Bolduc said. 

Bolduc firmly insists the Hartford facility 
“isn’t a truck stop,” since private motorists, 
too, will share the facility. 

However, he acknowledged that a key fac- 
tor for developing the Hartford travel center 
is the dearth of safe parking and rest areas 
for truckers who, by federal law, are limited 
in how many hours they are allowed at the 
wheel without rest. 

Connecticut Department of Transportation 
spokesman Kevin Nursick said the agency's lat- 
est survey showed a deficit of some 1,200 “safe 
and suitable” parking slots daily statewide. 
Often, tired truckers are forced to pull off the 
highway to park and rest at on- and exit ramps, 


local streets, or and in retail, service station 
and apartment parking lots. 

FindFuelStops.com lists at least 10 state- 
owned service plazas, plus another 18 large, 
privately owned truck refueling stations along 
Connecticut’s interstates and major state roads. 

According to Nursick, state traffic surveys 
in 2010 found that one of every five vehicles 
traveling the stretch of I-84 eastbound, from 
state Route 195 leading to Storrs to the Mas- 
sachusetts border, was a semi. 

“It’s really good news to hear someone is 
talking about putting a rest stop in Hartford,” 
said Michael J. Riley, president of the Hart- 
ford-based Motor Transport Association of 
Connecticut. “There have been several stud- 
ies ... indicating Connecticut doesn’t provide 
enough [trucker] rest areas. 

“Any addition of truck parking spaces ... 
is apositive step,” Riley said. “These men and 
women need places to park and rest.” a 
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Thursday, September 10, 2015 
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960 Main Street, Hartford, CT 
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Edgar Bernier 
Catholic Charities 


Karlos Boghosian 
Capitol Chiropractic Center 


Robert Bowsza 
HARC, Inc. 


Michael Ciarcia 
Costello Industries, Inc. 


John Ciochine 
Davidson Specialty Foods 


Mark Daley 

Material Innovation 

and Recycling Authority 
Linda Discepolo 

~ South Central Connecticut 
Regional Water Authority 


Marshall Gaines 
InterCommunity 


Wendy Hodge 
Chrysalis Center, Inc. 


Patti Jackson 
The Bushnell Center 
for the Performing Arts 


George Lauri 
State Line Oil, Inc. 
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Emergency department 
physician with a specialty in 
toxicology, and chief data and 
analytics officer, St. Francis 
Hospital and Medical Center. 


Highest education: Doctor of 
medicine, University of 
Toronto. 


Executive insights: 


Focus on the patient, figure 
out their unmet needs, what’s 
meaningful to them, organize 
care to address those needs 
and then measure results 
over time. 


Data should be a discipline, 
much like finance is a discipline. 


Ibrahim is St. Francis Hospital’s first chief data and analytics officer. 


lorahim uses data to reshape 
healthcare delivery 


By John Stearns 


jstearns@HartfordBusiness.com 


he helps a patient suffering from 
accidental or intentional poisoning, 
adverse reaction to medications or a seri- 
ous sting or bite. He specializes in toxicol- 
ogy aS an emergency department physician 
at St. Francis Hospital and Medical Center. 

But beyond the one-on-one care, he’s 
also interested in addressing the needs 
of larger populations — something he’s 
actively pursuing as chief data and analyt- 
ics officer at the hospital, a newly created 
position he filled in October. Investment 
in such a position isn’t common in health 
care, Ibrahim said. 

He remains an ER doctor-toxicology spe- 
cialist, but he’s part analyst now, too. Or, as 
Ibrahim put it, “full doctor and full analyst.” 

His chief data and analytics role emerged 
from his interest in the public aspects of 
health care. 

“Tve always [been] interested in look- 
ing at the system as a whole — looking 
at the health of a group of people or large 
group of people,” said Ibrahim, 47. 

In the rapidly evolving world of health 
care, good data is vital, especially as pay- 
ment models shift more from fee-for-ser- 
vice to pay-for-performance, making data 
critical to analyzing where health systems 
need to improve, he said. 

When Ibrahim joined St. Francis in 
2008 as chief of toxicology in the depart- 
ment of emergency medicine, he sought 
ways to bolster his skills in the larger 
context of public health and attained a 
master’s degree in public health through 
Johns Hopkins University. He gained sta- 
tistical insight and learned how to under- 
stand and deal with numbers pertaining 
to large groups of people. 

“That gave me a great opportunity to 
learn about how data flows and where 
it comes from, what processes it goes 
through and where it lands and appreciate 
alot more the value of data,” mostly in the 
context of his emergency duties, he said. 

Then an opportunity arose to get a 
master’s degree in healthcare delivery 
science from Dartmouth College, learn- 
ing from people transforming health care 
during the industry’s tectonic changes. 


I) r. Danyal Ibrahim is rewarded when 
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“Tt gave me a fantastic insight into ... 
how do you really impact, and how do 
you really get involved in change that will 
impact the health of a large number of peo- 
ple. I realized that for us to go in the right 
direction, for our health system to make 
decisions, they need information, they need 
data,” Ibrahim said. “And at the heart of my 
new position is the ability to produce data 
that will aid better decision making.” 

Ibrahim said his goal is to integrate 
data from throughout the hospital system 
— in areas like patient quality and safety, 
finance and IT —to produce data relevant 
and meaningful to the patient, and also 
help clinicians and hospital leaders make 
better decisions. 

Even though data touches many areas, 
Ibrahim hopes the data he organizes and pro- 
duces ultimately makes patients’ care better. 

The problem with health care in the 
U.S. is the way it’s delivered, not the tech- 
nology or treatment, he said. 

“How do we touch patients’ unmet 
needs in a way that’s convenient, mean- 
ingful, sensitive to them,” Ibrahim said. 

“If you do want to do that really well, 
figure out the group of patients that have 
commonality or unmet needs, organize 
care around them in a way that’s meaning- 
ful to them and then measure how you're 
doing,” he said. “You can only do that well 
if you also have good, meaningful data 
that will help you make better decisions.” 

Ibrahim said it was serendipity that he 
ended up in North America. 

After getting his undergraduate degree 
in Kuwait, he visited the U.S. on an exchange 
program, intending to return to his home 
country for medical school. But he was influ- 
enced to stay as the first Gulf War unfolded. 

With friends in Canada, he went to Toron- 
to to get amaster’s degree and then obtained 
his medical degree. He came to Connecticut 
in 2007, working for a year at Windham Hos- 
pital, where he helped start a toxicology pro- 
gram, before joining St. Francis. 

Dr. Surendra Khera, St. Francis’ vice 
president of medical affairs and chief 
medical/quality officer, said Ibrahim was 
chosen for the analytics role because he 
has a keen understanding of patient care, 
a mindset that is geared to using data to 
drive systems change and the leadership 
ability to influence change. a 
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This project is a renovated car dealership in Avon, 
CT which includes a showroom, offices, and a 
service department for approximately 15 vehicles for 
repairing. Specific construction elements included 
mechanical, electrical, plumbing, concrete, drywall, 
painting, landscaping and finish carpentry. 
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BY THE NUMBERS 


$1.59B 


The amount the state paid to 
46,766 retired pensioners last 
year, according to the Yankee 
Institute for Public Policy. 


16 


The number of potential layoffs 
coming to the state Department 
of Labor in October, due to a 
federal funding cut. 


4,914 


The number of registered 
medical marijuana patients in 
Connecticut as of July 29. 


1,600 


The number of electric vehicles 
registered in Connecticut. 


April 7 


Opening Day in the inaugural 
season for minor league ballclub 
Hartford Yard Goats. They play 
the Richmond Flying Squirrels. 
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Despite revenue falling at its flagship Mohegan Sun casino in Uncasville, the 
Mohegan Tribal Gaming Authority increased its profits in the third quarter. 


TOP STORY 


Mohegan operator’s 3Q net up on cost cutting 


The Mohegan Tribal Gaming Authority, which operates Mohegan Sun in Un- 
casville and Mohegan Sun Pocono in Pennsylvania, said its fiscal third-quarter 
profits more than doubled thanks to lower operating costs and expenses. 

Profits for the quarter ended June 30 were $28.1 million, up from $13.9 
million in the same quarter last year. 

Net revenue fell less than 1 percent, to $325 million, led by a drop in retail 
and entertainment sales. 

But MTGA cut its quarterly costs and expenses by nearly $14 million, from 
$277.4 million a year ago to $263.5 million. The authority said the cost cut- 
ting was the result of “various strategic operational and marketing changes 
designed to enhance operating efficiency and improve profitability resulting 
in reduced payroll costs and casino marketing and promotional expenses.” 

At Mohegan Sun in Connecticut, net revenue fell $2.1 million, to $246.8 
million, while costs and expenses fell $9.5 million, to $192.3 million. 


ARTS & CULTURE 


Air museum lands $230K renovation grant 


The New England Air Museum in Windsor Locks said a $230,000 grant from 
the Hartford Foundation for Public Giving will help it update its facilities and 
develop new exhibits. 

NEAM, located across Perimeter Road from Bradley International Airport, 
plans to renovate its lobby to resemble a retro air terminal, create more exhibit 
space and classroom capacity for field trips, elevate its aircraft collection and 
add a café on the mezzanine level. 

The overall $1.3 million capital project will also include creating a reproduc- 
tion of a 1951 flight control tower in the museum’s hangar. 

NEAM said additional funding will come from the State Bond Commission, 
fundraising and reserves. 


INSURANCE 


CT docs in line for $2.2M 
from United Healthcare 


Health insurer United Healthcare, which maintains downtown Hartford offic- 
es, said it has awarded $2.2 million in bonus payments to nearly 50 Connecticut 
doctors in its Medicare Advantage program. 

United Healthcare’s PATH program rewards physicians who meet certain popula- 
tion-health performance criteria involving preventative screening for certain cancers 
and adherence to blood pressure, diabetes and cholesterol medication regimens. 

The idea — similar to the growing number of population-based or value- 
based health programs across the industry — is to catch health problems early 
to avoid expensive complications and improve health outcomes. 

Across the country this year, United Healthcare said it will award $54 million to 4,000 
providers who collectively treat nearly one million Medicare Advantage members. 
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BANKING & FINANCE 
S| Financial shutting E. Lyme branch 


Windham lender Savings Institute Bank & Trust is closing its East Lyme 
branch this fall, citing customers’ growing use of online banking and other self- 
service options. 

SI said last week that its branch at 305 Flanders Road will shut on Nov. 13. 

Its customers will be directed to the bank’s Groton branch, at 971 Poquon- 
nock Road. 

SI said it has recently upgraded systemwide its automated teller machines, 
online banking, mobile application and customer-service call center to serve 
customers around the clock. 

Savings Institute Bank & Trust is a wholly owned unit of SI Financial. 


ECONOMY & LABOR 
Middlesex County tops in credit-card frugality 


Middlesex County residents have some of the lowest levels of credit card 
debt in the country, according to consumer finance website SmartAsset. 

Middlesex County has credit-card debt per capita of $3,670, which is 4.2 
percent of wealth — the 12th lowest in the country. 

With Middletown as its most populous town and Essex its highest earning, 
the county ranks 59th in the country on SmartAsset’s credit card debt index, 
which also factors in per-capita income, but at a lower weight. 

Hartford County ranked 279th on the credit-card debt index, with per-capita 
debt of $3,170 representing 9.1 percent of income and 7 percent of wealth. 


EDUCATION 
Audit: UConn needs bond refi, pay-bonus plan 


A state audit of UConn’s operations determined that the $1 billion higher 
education system is paying too much interest in a three-year-old loan and needs 
to develop a written plan for awarding bonuses to employees. 

Among state auditors’ recommendations, following their review of fiscal 
years 2012 and 2013: 

UConn should ask the legislature to authorize a refinancing of a $203 million 
loan taken in late 2012 from TIAA-CREF. With an interest rate of 4.8 percent, the 
loan will result in total interest payments of $158.6 million, auditors said. 

A standard bond issuance could save UConn nearly $76.8 million over the life 
of the loan, auditors estimated. 

Auditors also said UConn needs a written plan for awarding performance- 
based bonuses. 

UConn could not provide any documentation justifying a total of $93,268 in 
bonuses awarded to six employees of its finance and budget division. UConn said 
the payments were awarded to employees who were not compensated for ad- 
ditional hours spent implementing a new financial software system called Kuali. 

Auditors said the lack of a structured plan gave the impression that the raises 
were arbitrary or subjective. UConn responded that it would develop a formal 
plan in the future, should it decide to award performance-based pay for comple- 
tion of major projects. 


ENERGY & UTILITIES 
California firm buys Plainfield power plant 


Sacramento, Calif. power plant owner Greenleaf Power has finalized its pur- 
chase of the Plainfield Renewable Energy Plant in Connecticut. 

The Plainfield biomass facility generates 37.5 megawatts of electricity, enough for 
as many as 280,000 homes, and sells it to Berlin electric utility Eversource Energy. 

Greenleaf Power purchased the plant with Boston private equity firm Denham 
Capital. Financial terms were not disclosed. The proposed deal was first an- 
nounced in March. 

Virginia financier Leidos Holdings acquired the biomass plant through fore- 
closure in late 2013 after the original owner, New Jersey-based Enova Energy 
Group, failed to complete construction. Leidos completed the construction, re- 
started the plant and then sold it to Greenleaf. 


HEALTH CARE 
CT adds more medical marijuana patients 


Connecticut’s list of registered medical marijuana patients grew 20 percent 
over the past 54 days, the Department of Consumer Protection said last week. 

As of July 29, there were 4,914 registered patients, up from 4,097 on June 5, 
according to DCP. 

That was up from 3,635 on April 15 and 2,326 on Oct. 15 — a count taken 
shortly after dispensaries began selling the drug. 

New Haven has the most patients, at 1,298. Meanwhile, Fairfield County has 
1,196 patients and Hartford County has 1,054. 
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The Hartford Financial Services Group first announced in February 2013 
that it would put its Simsbury campus up for sale. 


REAL ESTATE 


100 Pearl’s seller buying The 
Hartford’s campus 


The New Jersey landlord that last spring sold off its downtown 
Hartford skyscraper is back, this time with a tentative offer for The 
Hartford’s 172-acre Simsbury campus and anchor office building. 

Neither spokesmen for The Silverman Group nor The Hartford would 
say after the July 24 announcement what price or other terms were 
offered. A deal, they say, is set to close sometime in the fourth quarter. 

The Hartford’s property is at 200 Hopmeadow St. 

“We have worked for a year to acquire this property and are excit- 
ed to become a part of Simsbury’s growth and future development,” 
said Silverman President Blake Silverman. “We consider the property 
to be a tremendous redevelopment opportunity for our company and 
the town of Simsbury as well as the greater Hartford area.” 

Silverman Group will use the town’s reapproved “form-based 
code” for the property to redevelop it. Form-based code lays out 
all the specifications and restrictions for redeveloping a particular 
parcel, saving the developer time, money and headaches in peti- 
tioning the town to approve individual aspects of a project. 

In March, Silverman Group sold the blue glass-sheathed, 
17-story 100 Pearl St. tower to Shelbourne Global Solutions LLC, 
also owners of downtown Hartford’s “Stilts Building,” for $36.85 
million, five years after paying a reported $18 million to acquire it. 


SUCCESS IS 1% INSPIRATION, 


MANUFACTURING 


Anti-dumping investigation 
leads to STR plant closure 


Enfield solar parts manufacturer STR Holdings Inc. said last 
week that it will close its Malaysia facility, as a newly launched 
investigation by the European Commission that may result on 
anti-dumping duties on STR’s products. 

STR, which is majority owned by China-based Zhenfa Energy 
Group, will close the Malaysia encapsulant production facility on 
Aug. 2. The company will continue to operate its Spain and Chi- 
nese facilities. It closed its East Windsor facility in 2013. 

The Malaysia closure is the result of the European Commission 
investigation of anti-dumping, which is a term for selling export 
products below market value. The commission is investigating 
solar cells and modules consigned from China and assembled in 
Malaysia and Taiwan, according to the STR board of directors. The 
board cited other factors as well, including underutilization of the 
plant and a new Malaysian taxes on STR products. 

STR is working to sell its Malaysian real estate, which is valued 
at $8 million. The company expects to incur up to $1.5 million in 
severance and other exit costs this year but anticipates the clo- 
sure will result in $2.4 million in annual savings. 


UTC Building CEO to retire 


United Technologies Corp. said the CEO of its UTC Building & 
Industrial Systems subsidiary will retire at the start of next year. 

Geraud Darnis will cap 32 years with the aerospace manufac- 
turer when he retires in January. He has headed the Farmington- 
based UTC Building since 2013 and was previously president of 
UTC’s Climate, Controls & Security business, and of Carrier Corp. 
He started with UTC subsidiary Otis in 1983. 

In its announcement Monday, UTC did not name a successor for 
Darnis, who earned $6.7 million in direct compensation in 2014, 
according to a U.S. Securities and Exchange Commission filing. 
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CALENDAR 
WEDNESDAY, AUG. 12 
MetroHartford Rising Star Breakfast 


The MetroHartford Alliance’s August Rising 
Star breakfast will feature a wide-ranging 
conversation exploring the choices of the 
ALICE report, which was produced last year 
by United Way to shed light on the income 
gap in Connecticut. 


The event, which runs from 7:30-9 a.m. 
at the Marriott Hartford Downtown, 200 
Columbus Blvd., will be emceed by Today 
Show co-anchor Erica Hill. 





Erica Hill 


The ALICE report is a study of working 
poverty in six states, including Connecticut, that covers 25 percent of the 
U.S. population. In Connecticut, one of the wealthiest states in the nation, 
one out of three households can’t afford basic necessities. 


Cost to attend is $20 for members and nonmembers. 


For more information or to register go to: https:// 
metrohartfordalliancectassoc.wliinc34.com//events 


FOR A COMPLETE LIST OF GREATER HARTFORD BUSINESS EVENTS, GO TO 
WWW.HARTFORDBUSINESS.COM AND CLICK ON ‘CALENDAR.’ ALL CALENDAR ITEMS 
MUST BE SUBMITTED ELECTRONICALLY VIA OUR WEB SITE, HARTFORDBUSINESS.COM. 
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A major goal of the North Hartford Promise Zone is to redevelop the M. Swift & Sons factory building (shown above) in Hartford. 





City plots new development 






By Chris Dehnal 


Special to the Hartford Business Journal 
artford Mayor Pedro Segarra is being careful not to 
H make any promises on new developments within the 
recently appointed North Hartford Promise Zone, 
despite $10 million in fresh state money to invest in the area. 

It’s too early, and there are too many players involved, 
he insisted in arecent interview, to have aset-in-stone plan. 

But the mayor does have a vision for the North End 
and hinted at a couple of industries he thinks would fit- 
in well with the area’s redevelopment goals. 

“The point is to make the area a vibrant residential 
place with a plan for new development while taking care 
of some eyesores in the area,” Segarra said. “I can see 
Homestead Avenue being promoted as a manufacturing 
space — the whole corridor,” adding that he’s already 
identified one site for a startup. 

He said Sheldon Avenue would be perfect for advanced 
medical manufacturing companies. 


Program background 

The federal Department of Housing and Urban 
Development has awarded a promise zone designation 
to North Hartford, specifically in a3.11-square-mile area 
encompassing the Clay Arsenal, Northeast and Upper 
Albany neighborhoods. It makes Hartford the first city 
in Connecticut to take part in the competitive economic 
and housing development initiative created by President 
Barack Obama. 

In his 2013 State of the Union Address, Obama 
announced that he would designate 20 promise zones 
nationwide in high-poverty communities that would part- 
ner with the federal government to create jobs, increase 
economic activity, improve educational opportunities, 
reduce violent crime and improve health outcomes. 

Promise zones receive preferential consideration for 
existing federal funding and are assigned federal staff, 
along with five full-time AmeriCorps VISTA members, 
to help navigate federal resources. 

To be eligible for consideration, the rate of overall 
poverty of residents within the promise zone must be 
greater than 33 percent and encompass a population of 
at least 10,000 but no more than 200,000 residents. 

About 49.35 percent of the 23,930 residents in the 
North Hartford Promise Zone are in poverty, compared 
to the city’s overall 33.9 percent poverty rate, according 
to the federal grant application. 

In June, the state legislature approved $10 million for 
promise zone development that will be overseen by the Cap- 
ital Region Development Authority, which has led much of 
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in Hartford’s North End 


the housing redevelopment currently underway downtown. 

CRDA Executive Director Michael Freimuth said his 
organization is likely to be focused more on the “eco- 
nomic development and housing components” within 
the promise zone. He also cited creation of a health sec- 
tor but did not rule out an education focus and some 
additional social services. 

Thomas Deller, Hartford’s director of development 
services, Said the mayor’s office is in the early stages 
of developing a proposal for the neighborhood, but the 
overall focus is job creation, supporting a re-entry pop- 
ulation that comes back to the North End, promoting 
business growth, maintaining an aspect of safety and 
improving infrastructure. 

Efforts will be targeted at initiatives that are already 
underway, including $100 million in facade and infra- 
structure improvements, two school renovations, the 
North End Senior Center, Keney Park ballfields, the res- 
toration of Keney Park Golf Course and its clubhouse, 
and anew police substation on Coventry Street. 

“We want the residents and the businesses who are 
already here to get better, and we do not want to develop 
anything at the expense of the existing neighborhood,” 
Segarra said. 


Urban farming 

Another initiative Segarra mentioned is urban farm- 
ing. He said the culinary philosophy of farm-to-table is 
taking off, so he consulted officials in Cleveland on their 
efforts. He now sees an opportunity to expand the farm- 
to-table concept at the old M. Swift & Sons factory 
building and the North End Farmers Market by adding 
a hydroponic element to the area. 

A main component of the promise zone is Commu- 
nity Solution’s restoration of the Swift property. For 
more than 100 years, the factory was a leading source 
of gold leafing for state capitol buildings and historic 
landmarks across the country. 

The former factory closed in 2004, and the promise 
zone plan prioritizes revitalization of the factory as a hub 
for startups and healthcare services. The vacant land sur- 
rounding the former factory has already been repurposed 
and is now the site of the Five Corners Urban Farm. 

“These could be jobs that reach the community — 
smaller companies whose workers are the sharehold- 
ers,” Segarra said. “It would have a social impact and 
take in the meaning of the promise zone. Setting up 
something like that would follow the intent of the appli- 
cation and support existing small business while grow- 
ing the local economy. Urban farming is getting big and 
we could take advantage of that.” a 


Q&A 


Construction 
industry adaressing 
worker shortage 


Q&A talks with John Butts, executive director of the Associated 
General Contractors of Connecticut, about the group’s efforts to 
recruit more young people to the construction trades. 


Why is there a work- 
shortage in 
con- 


force 
m@ Connecticut’s 
struction industry? 

A: The economic 
recession had a big 
impact. Between 2007 
and 2012, many work- 
ers in Connecticut’s 
construction industry 
were laid off or left for 
lack of work. Since 
then, as the economy 
and the industry have 
slowly recovered, the 
construction — labor 
force has _ gradu- 
ally returned as well. 








ka 


JOHN BUTTS 


Executive director 


(CCIA) and its commercial building 
division, AGC of Connecticut, are 
developing a website geared toward 
attracting young people who are 
looking for informa- 
tion on construction 
careers. 

The idea for the 
website originated 
several years ago from 
other AGC chapters 
around the country 
independently devel- 
oping websites to 
educate and _ attract 
the next generation of 
construction workers. 

AGC of America, 


Regardless, we’re still of the Associated looking for a strategy 
not back to the num- General to deal with the grow- 
bers we saw in 2007. Contractors of ing nationwide labor 
According to the Con- Connecticut shortage, adopted the 


necticut Department 

of Labor, at the end of 

2007, we had 69,000 construction 
workers in the workforce, and after 
a low of 49,000 workers in 2010, 
we've climbed back up to 60,500, 
as of last month. 


Q: What are the potential 
long-term ramifications of a 
workforce shortage? 

A: The worst-case scenario for 
the construction industry is that 
companies will turn away work and 
projects will be delayed or won't 
get built at all for lack of qualified 
bidders. 

On a national scale, there are 
signs that may be happening. In a 
recent survey of its members, the 
Associated General Contractors 
(AGC) of America reported that 87 
percent of firms reported having a 
hard time filling key professional 
and craft worker positions, and for 
the first time in many years, com- 
panies reported turning away work 
because of a labor shortage. 

In Connecticut, while some of 
that may be playing out at a micro 
level, we are a long way from the 
point that projects won't get built 
because there’s a shortage of 
skilled workers. The industry still 
has a lot of capacity and there are 
many firms out there that are ready, 
willing and capable of delivering 
quality projects in spite of a few 
spot shortages in certain trades. 


Q: What is the AGC of 
Connecticut doing about the 
shortage? 

A: Recognizing that the Internet 
is the first place most young people 
go for anything from entertainment 
to research to communicating with 
each other, the Connecticut Con- 
struction Industries Association 


idea and hired a web- 
site developer to assist 
chapters to create similar websites. 


Q: What information will you 
provide to make construction 
an attractive career choice? 

A: The website will focus on two 
main areas, detailed information on 
the wide variety of career choices 
and where to go for the necessary 
training for construction careers. 

While the website is still under 
construction, it will feature a list- 
ing of the major trades, including 
average annual salary figures, 
training opportunities through 
four- and two-year college degrees, 
apprenticeship programs, techni- 
cal schools, individual member 
company programs, and videos of 
various construction professionals 
and tradespeople telling real stories 
about their jobs and how they came 
to pursue a career in construction. 


Q: How many new workers 
will the construction industry 
need over the next 15-20 years? 

A: It’s hard to say. Workforce 
demand is directly related to the 
volume and complexity of projects. 
While there are approximately 
9,000 fewer construction workers 
now than there were at peak level 
in 2007, such a level does not nec- 
essarily mean that we need that 
many workers to fill the workforce 
demands of most of the industry. 

The industry has recently devel- 
oped technologies and efficiencies 
that allow it to do more with less. 
Furthermore, should acute shortag- 
es arise, the one thing Connecticut 
has in its favor is that we have the 
training and education infrastruc- 
ture (apprenticeship programs, 
etc.) in place to address employer 
needs on a timely basis. a 
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THE LIST 


Largest Department of Transportation projects in Connecticut 


(Ranked by estimated construction cost as of July 2015) 


Estimated 
Estimated Start completion 
Rank Project description and location cost Contractor date date 
Construction of the Pearl Harbor Memorial Bridge (Q-Bridge), I-95 over Walsh Construction Co./PCL JV Il 
4 the Quinnipiac River $419,768,947 45 Shawmut Road, 3rd Floor, Canton, MA 02021 Sept. 14, 2009 Nov. 1, 2015 
New Haven 781-793-9988; www.walshgroup.com 
: O&G/TPC Joint Venture 
2 eae ene see eee eu venne $362,640,582 112 Wall St., Torrington, CT 06790 Jan. 27, 2011 Nov. 30, 2016 
860-489-9261; www.ogind.com 
. I-84 Constructors J. V. (1) 
3 pec oneteen of I-84 $261 ,925,618 130 Scott Road, Waterbury, CT 06705 Jan. 5, 2015 April 2, 2020 
y 203-410-5873; www.i-84waterbury.com 
Reconstruction of the Moses Wheeler Bridge, I-95 over the Housatonic Walsh Construction Co./PCL JV Il 
4. River $190,001,162 45 Shawmut Road, 3rd Floor, Canton, MA 02021 Aug. 22, 2011 Dec. 7, 2017 
Stratford 781-793-9988; www.walshgroup.com 
New Haven Rail Yard facilties improvements; construction of O & G Industries Inc. 
5 component changeout shop $168,300,304 112 Wall St., Torrington, CT 06790 Jan. 25, 2010 Nov. 1, 2015 
New Haven 860-489-9261; www.ogind.com 
The Middlesex Corp. 
6 co eee $132,324,526 1 Spectacle Pond Road, Littleton, MA 01460 Dec. 2, 2013 Nov. 30, 2018 
978-742-4400; www.middlesexcompanies.com 
Ducci Electrical Contractors Inc. 
wT Pree eT Nne cat eDi  SceeD iD gea $78,025,101 74 Scott Swamp Road, Farmington, CT 06032 March 27, 2014 April 20, 2017 
860-489-9267; www.duccielectrical.com 
is O & G Industries Inc. 
8 Fe nS en Helene $75,523,000 112 Wall St., Torrington, CT 06790 May 4, 2015 May 22, 2017 
860-489-9261; www.ogind.com 
es Judlau Contracting Inc. 
9 siation upgrades and existing station enhancement $59,318,134 26-15 Ulmer St., College Point, NY 11354 Oct. 24, 2014 Nov. 5, 2016 
Berlin, Meriden, Wallingford 718-554-2320: www.judlau.com 
Merritt Parkway (Rte. 15) safety improvements, resurfacing and bridge O & G Industries Inc. 
A O rehabilitation $59,175,267 112 Wall St., Torrington, CT 06790 Aug. 15, 2013 Sept. 30, 2015 
Stamford 860-489-9261; www.ogind.com 
; O & G Industries Inc. 
| | eee MENG elaGn CHO Coc pe UN GtO $45,030,695 112 Wall St., Torrington, CT 06790 June 8, 2012 Aug. 26, 2015 
860-489-9261; www.ogind.com 
. . ; A.M. Rizzo Electrical Contractors Inc. 
«| 2 a a $41,450,915 64 Triangle St., Danbury, CT 06810 Dec. 12, 2012 Dec. 31, 2015 
as ak 203-731-3131; rizzoelectric.com 
Pate Mohawk Northeast Inc. 
| 3 Ae Ua en On eg aie neus $36,501,783 170 Canal St., Plantsville, CT 06479 April 1, 2013 Oct. 15, 2015 
Y; 860-621-1451; www.mohawknortheast.com 
feo gt Manafort Brothers Inc. 
A 4 Be neers $34,933,326 414 New Britain Ave., Plainville, CT 06062 April 16, 2015 June 30, 2016 
geP 860-229-4853; www.manafort.com 
Rizzo Corp. 
| 5 oe weoalE acy $30,916,133 64 Triangle St., Danbury, CT 06810 May 14, 2015 May 27, 2017 
y 203-731-3131; rizzocorporation.com 
C.J. Fucci Inc. 
| 6 ee tebe oent $25,247,584 63 Russell St., New Haven, CT 06513 May 15, 2009 June 30, 2015 
203-469-7487; cjfucci.com 
Rte. 2 safety improvements; resurfacing and bridge rehabilitation Ulesn online eile: 
A wT Aiea aaaiey one g g $24,390,686 642 Black Rock Ave., New Britain, CT 06050 Oct. 10, 2013 Nov. 15, 2015 
y 860-224-6010; www.tilconct.com 
as . The Brunalli Construction Co. 
A 8 De ata ea a $22,000,453 109 Summer St., Southington, CT 06489 May 26, 2015 Nov. 30, 2016 
860-628-5587; www.brunalliconstruction.com 
New Haven Rail Yard central distribution warehouse FIER Coli. 
4 9 Nowiblaven $21,947,231 64 Triangle St., Danbury, CT 06810 Nov. 14, 2014 May 12, 2016 
203-731-3131; rizzocorporation.com 
; , : Manafort Brothers Inc. 
20 a a eee Oey enim $19,796,586 414 New Britain Ave., Plainville, CT 06062 July 5, 2014 Dec. 30, 2015 


Source: State Department of Transportation, Office of Fiscal/Special Projects. 
(1) Joint venture between Empire Paving of North Haven, CT and Yonkers Contracting, NY. 
—Compiled by Roger Magnus and Heide Martin. 


860-229-4853; www.manafort.com 


> Did we miss you? 


We want to publish the most complete and accurate lists possible. To correct an error or submit information, 


To view the full list, please visit HartfordBusiness.com 
contact Roger Magnus, research director, at (508) 755-8004, ext. 263 or rmagnus@nebusinessmedia.com. 
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Arburg Inc.’s former 
headquarters at 125 
Rockwell Ave., 
Newington. 


American Tool pays $1.3M 





for Arburg’s ex-home 


achinery maker American Tool 
& Manufacturing Corp. paid $1.3 
million for the former Newington 
headquarters building of Arburg Inc. 

Maymar Realty LLC bought the 
29,680-square-foot building on 2.05 acres at 
125 Rockwell Road that American Tool will 
move into from 12,000 square feet less than 
two blocks away, at 75 Rockwell Road. 

Arburg, a German maker of injection- 
molding machinery, earlier this year 
moved out of 125 Rockwell after building 
its new U.S. headquarters building at 644 
West St. in Rocky Hill. 





Cumberland Farms’ Rocky Hill play 


a 


Cumberland Farms has opened its 
newest 4,500-square-foot Connecticut 
convenience store in Rocky Hill. 

Earlier this year, Cumberland 
acquired a pair of parcels totaling 1.8 
acres from two subsidiaries of New 
England Properties Inc.: Rue de France 
LLC and 741 Cromwell Ave. LLC. Both 
originally acquired the acreage a 
decade ago, with the intention of erect- 
ing an office building in what is a dense 
residential area. 

In May 2014, the chain unveiled its 
extensively remodeled store at 2875 Main 
St. in Glastonbury. 

Cumberland Farms operates more 
than 600 stores in 11 states. Its other Hart- 
ford region stores are at: 1855 Berlin Turn- 
pike, Wethersfield; 38 Berlin Road, Crom- 
well; and 333 Talcotville Road, Vernon. 


Berlin’s ‘Stick Village’ 

Berlin builder-developer Wicklund 
Builders has broken ground for its Stick 
Village office-retail complex on Webster 
Square Road in town. 

The 3.23-acre development will have 
six stand-alone office and retail buildings 
placed in a U-shaped configuration for 
easy parking and access. Size of each will 
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vary from 2,500 square feet up to 4,200 
square feet, but all six will total about 
23,000 square feet. 

ProNatural Physicians Group will 
occupy the first building when completed 
in early October, at 120 Webster Square, 
founder Earl Wick- 
lund said. 

Wicklund is 
known for develop- 
ing and_ building 
projects on Farm- 
ington Avenue in 
Berlin, including the 
TD Bank building, 
Average Joe’s Fit- 
ness and Park Place. 


CT landlord’s 
Ohio play 





Old Lyme landlord Hamilton Point 
Investments LLC recently paid $14.6 mil- 
lion for an Ohio apartment property. 

Hamilton Point bought the 232-unit 
Collier Park apartments in Grove City, 
Ohio, from the Collier Park LLC unit of 
Champion Companies. It opened in 2001. 

Hamilton Point, which once owned 
a portion of the downtown Hartford 
Bushnell on the Park apartments, says it 
will make modest interior and exterior 
upgrades at the property over the com- 
ing year. (5) 
Watch wants to hear from you. E-mail 
ut, along with contact information to: 
gseay@HartfordBusiness.com. 

Gregory Seay is the Hartford Business 
Journal News Editor. 
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Landlords, others want more Hartford amenities 


cafés, deep-shopping 
options,” said Jeff 
Ravetz, co-developer 
of the new Spectra 
Boutique Apart- 
ments, overlooking 
Constitution Plaza. 

“To the extent 
that the density of 
these options is such 
that they are acces- 
sible by foot,” Ravetz 
said, “that is obvi- 
ously best and given 
the physical spread 
of the multifamily 
properties it would 
be best to have mul- 
tiple options spread 
around the city.” 

In an online sur- 
vey by the Dwelling 
in Downtown. Hart- 
ford Facebook group, made up mostly of cen- 
ter-city residents, more than half of the more 
than 200 respondents covet a grocery store. 
After that, more than a quarter lobbied for a 
bakery. One in five want an urgent-care facility. 

Thomas Deller, Hartford’s economic 
development chief, says he and his staff regu- 
larly monitor the Downtown Dweller group 
and other online posts “to see what they’re 
saying,” to try to accommodate their desires. 

“Part of the problem is that people don’t real- 
ize what already exists downtown,” Deller said. 

Landlord Yisroel Rabinowitz owns the 11 
Asylum St. commercial-office building, housing 
Burger King and other ground-floor retailers, 
and The Grand on Ann Street apartments, 201 
Ann Uccello St. Rabinowitz says he has scout- 
ed for months for an urgent-care tenant to fill 
a vacant 7,000-square-foot space on the upper 
floor of his building at the corner of Asylum and 
Main streets. 

However, Rabinowitz said that aside from 
reluctance to station a walk-in care center on 
an upper floor, physician practices and other 
care providers are lukewarm to his proposal 
they open a space downtown. 

The next layer is providing addition- 
al urban leisure/cultural experiences to 


HBJ PHOTO | GREGORY SEAY 


Dry-cleaning downtown’s 
finery for 22 years 


Did somebody say downtown Hartford needs a dry cleaners? 
Apparently some of downtown Hartford’s apartment landlords, 
plus a fair number of center-city dwellers and workers who advocat- 
ed loudly for one in arecent online survey, were unaware that there 
has been adry cleaners in the heart of downtown for at least 22 years. 
That’s how long Modesto Farmiglietti of Tolland has operated 
his eponymous tailor shop and dry-cleaning “pickup” depot — 
both totaling about 600 square feet — inside the Travelers Mini- 
Mall, fronting on Prospect Street, within the insurer’s sprawling 
corporate office complex. He was based on Park Street before that. 
Dry cleaning dropped off at Modesto’s most weekdays is 
returned to customers the following day, Farmiglietti said. Clean- 
ing is done off-site by one of several dry cleaning vendors with 


whom Modesto’s contracts, he said. 


Most of his tailoring and dry-cleaning customers work for Travel- 
ers or in the corporate complex, Farmiglietti said. A few customers 
who at one time worked downtown at Travelers, but went to work for 
other Hartford employers, still rely on his services, he added. 

With potentially thousands more clothing pieces finding homes 


Downtown residents, workers and landlords say 
more amenities will elevate the urban core. 





residents and visitors, landlords say. To 
Ravetz, that means a deeper well of art gal- 
leries, high-quality restaurants and other lei- 
sure venues (i.e. museums, theatre, comedy 
clubs, etc.). 

The Spectra has 5,000 square feet of com- 
mercial space available, fronting on Columbus 
Boulevard and Kinsley Street that Ravetz says 
could house such tenants and activities. He 
said he has not been in contact with urgent- 
care operators about locating in his building. 

“My preference would be for a combined 
art gallery/café,” he said of the space. “We 
have had some discussions with potential 
tenants for this and other uses.” 

The growing cluster of downtown higher- 
ed schools, among them University of St. 
Joseph, Capital Community College (Soon to 
be joined by UConn and Trinity College) will 
be agents in fortifying downtown's cultural 
base, Ravetz said. They, too, can serve as tech- 
nological and entrepreneurial incubators. 

CTfastrak, the commuter busway link- 
ing downtown Hartford to downtown New 
Britain, is climbing rapidly on landlords’ 
amenities list. Several already tout in their 
online and print marketing their apartment 
buildings’ proximity to the half dozen or so 


in downtown apartments, Farmiglietti says he’s in no hurry to try to 
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Top 5 Desired Downtown 
Hartford Amenities 


The Facebook group “Dwelling in 
Downtown Hartford” recently conducted 
an unscientific survey of its members, 
asking what new amenities center-city 
residents would like to see added down- 
town. More than 200 votes were cast. 





Rank Amenity Mo} <=) 


1 Grocery Store 50 








3 Urgent Care Facility 21 
5 Zipcar 18 


SOURCE: DWELLING IN DOWNTOWN HARTFORD 


downtown CTfastrak stops for tenants who 
either work or visit the suburbs. 

As for many landlords’ and residents’ desire 
for a wider selection of restaurants downtown, 
Deller has a few he says could be added: Res- 
taurants serving Puerto Rican and/or Mexi- 
can cuisine, plus one serving cuisine native to 
India. Even without those, downtown's dining 
scene is underachieving, he said. 

“We need to have better connectivity and 
[public relations] with the restaurants we 
already have,’ Deller said. 

Publisher Michael McGarry, one of Hart- 
ford’s most passionate advocates who regu- 
larly leads visitors and newcomers on tours 
of the city and its landmarks, says a free- 
standing visitors’ center is needed downtown. 
It would be open until past regular business 
hours, to guide visiting business people, pro- 
fessionals and vacationers where to dine, 
enjoy live music, see a museum or a play. 

Until a few years ago, a collaboration of 
merchants and the city operated one in leased 
space on Pratt Street. Currently, one exists 
inside the Old State House on Main Street, but 
is accessible only when the building is open. 

“They have them all over the country,’ 
McGarry said, “but not here.” a 








capitalize. Although the 78-year-old has no immediate plans to retire, 
he’s not much interested in adding to his workload either. 

“T’m not looking for having more business for myself,” he said. 
“T’ve got enough as it is. ... I don’t want to be the richest man in 
the cemetery.” 


— Gregory Seay 


Landlords’ downtown Hartford 
amenities wish-list: 


YISROEL RABINOWITZ 


Brooklyn, N.Y., owner of The Grand 
apartments, 201 Ann Uccello; and 
11 Asylum St. office building. 





The Grand apartments, 201 Ann Uccello St. 


“As you know we desperately need a 
decent size and priced grocery. Also, it 
would be great if all downtown residents 
received discounts at bars and restau- 
rants, as well as to XL [Center] events 
and the same when the ballpark opens.” 


ROBERTO ARISTA 


Managing principal, Dakota 
Partners, owner of 179 Allyn St. 
and the former Hartford Office 
Supply building on Capitol Avenue. 


“Only one thing, the most important 
thing is a ... supermarket. You need a 
supermarket downtown.” 


MICHAEL FREIMUTH 


Executive director, Capital Region 
Development Authority. 


“Bike store, longer operating hours for 
coffee shop; dry cleaners, expanded 
drug store.” 


JEFF RAVETZ 


Principal, Girona Ventures, 
co-developer, The Spectra Boutique 
Apartments, 5 Constitution Plaza. 





“We have 5,000 square feet of commer- 
cial space available on Columbus and 
Kinsley, with a driveway. My preference 
would be for a combined art gallery/café. 
We have had some discussions with 
potential tenants for this and other uses.” 


sii = [sleGlNsle 


Owner/developer of 777 Main St. 


“I’m excited about a grocery market 
coming to town. If they weren’t devel- 
oping one [within the Downtown North 
project], we probably would have done 
one ourselves. | think the more restau- 
rants, the better, of different types. 
[Downtown has] good transit, with the 
enhancement of CTfastrak.” 
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Connecticut's Cloud Hosting Provider 


Quick Deployment 


Designed for high-speed deployment, you can 
build and begin using your cloud in just minutes. 


Scalability 


Scale with demand. Unlike traditional 










All the Features! 
None of the Problems! 


Our reliable, secure cloud hosting solution. 
Includes all the following features to help you 
get online quick and expand as you need to. 


shared hosting where resources are 
limited to a physical server. 


High Availability 


OnCloud is built for both performance 





and redundancy at its core, ensuring 
that your data is secure and performing at 
all times. 


Support 


The OnCloud server control panel allows you to 
control all of your services from one central, 
user-friendly location. 


oncloud.com # 


@2% cloud 


Contact Us Today: 860-953-9283 + sales@oncloud.com 





EXPERTISE PUTS 
. YOU AT THE TOP 
| OF THE GAME 


Fae ee? 


PILY 2 20/4 


Joe Torre 
Baseball Executive, 
Hall of Fame Inductee 
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cohnreznick.com Y ACCOUNTING ¢ TAX ¢ ADVISORY 
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Chartier said the increased financial and time- 
resource constraints of running a private 
practice are forcing doctors to join large 
groups or hospitals, which decreases 
membership in state medical societies. 





groups that might oppose them.” 

Although the eventual disbanding of Con- 
necticut’s medical societies is possible, the main 
concern of physician leaders is doctors’ waning 
influence on Connecticut legislation and regula- 
tion, weakening the voice of physicians in the 
healthcare industry and leaving hospitals and 
insurance companies to shape how medicine is 
practiced in the state. Although medical societ- 
ies are trying to boost membership — or halt the 
slow decline — by educating doctors on the ben- 
efits, the main issue of consolidation among pri- 
vate practices shows no signs of slowing down. 

“When doctors consolidate and join these 
hospitals and large groups, they mistakenly 
feel that the hospitals or the large groups are 
going to be the voice for them,” said Dr. Timothy 
Chartier, a Farmington private practice derma- 
tologist, secretary of the CSMS, and past presi- 
dent of the Hartford County Medical Associa- 
tion. “The goals of the hospital are not always 
aligned with the goals of the doctors or even the 
goals of patients, I hate to say.” 

The Connecticut Hospital Association 
declined to comment for this story. 


Declining political capital 

The medical societies’ legislative influ- 
ence already is slipping, Chartier said. 

He points to one example in 2014, when the 
General Assembly voted to allow advanced 
practice registered nurses (APRNs) to set 
up their own medical offices. The move was 
favored by insurance companies because 
APRNs offer lower-cost alternatives to doctors, 


“= 


Organization 


but the medical 
societies opposed 
it because APRNs 
don't go through 
as rigorous train- 
ing to obtain their 
degrees. 

“That is one time where we came up 
short,” Chartier said. “Now patients think 
they are seeing doctors when they are just 
seeing APRNs, which impacts the quality of 
care patients are getting across the state.” 

Every member of a county medical soci- 
ety is amember of the state medical society, 
and vice versa, so the 6,000 CSMS members 
represent the totality of doctors in medical 
societies around the state. There are 10,000 
certified doctors in Connecticut. 

“If the memberships fall below critical lev- 
els ... you can’t go lobby at the State Capitol 
and say you have 1,000 members out of 10,000 
doctors in the state,” Jacobs said. “No one is 
going to listen.” 

While the CSMS lost 8 percent of its mem- 
bership this year alone, the Hartford County 
Medical Association (HCMA) has seen an 
even worse decline, Chartier said. It has lost 
43 percent of its members since 2007, and now 
has only 1,200 doctors within its ranks. 

“All the county societies statewide have 
had a progressive drop in membership,” 
Chartier said. 

While administrators of the New Haven 
County and Fairfield County medical asso- 
ciations declined to comment for this story, 
their nonprofit financial filings show they’re 
losing money. 

Both New Haven and Fairfield — along 
with Hartford — posted negative margins 
in 2013, the last year data was available, 
according to the 990 forms each filed with 


Connecticut State MS $3,224,346 
Hartford County MS 
New Haven County MS 


Fairfield County MS 


SOURCE: GUIDESTAR, 1099 FORMS 


Medical Society Financials 


Medical societies try to slow decline 





2013 RAY OF a Tale (= 2013 (% Change yA Ob Fc} (% Change 
Revenue from 2012) Margin from 2012) Net Assets from 2012) 
(19%) $368,499 (5440%) $2,224,650 (17%) 
$447,386 (-5%) (-$21,180)  (-148%) $1,131,133 (4%) 
$307,773 (-6%) (-$41,539)  (-142%) $485,816 (-8%) 
$677,197 (25%) (-$44,557)  (-606%) $836,166 (-5%) 


the U.S. Internal Revenue Service. Combined 
between the three associations, they lost 
$107,276 in 20138. 

While factors like the rise in the cost of 
practicing medicine and a more disengaged 
next generation of doctors are contributing 
to the membership falloff, Chartier said the 
main culprit is private-practice consolidation. 

Medical society memberships cost $1,000 
annually, so hospitals and large physician 
groups, which have faced tight margins of 
their own in recent years, are reluctant to 
outright buy memberships for all their doc- 
tors, Chartier said. 

Some hospitals or large groups will pro- 
vide doctors astipend to join whatever indus- 
try associations they choose, Chartier said, 
but doctors have myriad options: They can 
join the state medical society, a national one, 
a group related to their specialty like cardi- 
ologists or simply pocket the cash. 

Consolidation will also continue to be a 
major trend in health care, driven in part by 
the Affordable Care Act, which makes it more 
expensive for doctors to practice medicine 
on their own and puts more requirements on 
doctor’s time, such as requiring the use of 
electronic medical records. 

In October, Grove Hill Medical Centers and 
Connecticut Multispecialty Group announced 
they would merge to form the largest physi- 
cian-owned medical practice in central Con- 
necticut, with more than 250 doctors across 
26 locations. 

It’s not just doctors that are joining larger 
organizations either, as hospitals and insurers 
are consolidating too. In July, the parent compa- 
ny of Lawrence + Memorial Hospital announced 
it would be joining the Yale New Haven Health 
System, while Bloomfield insurer Cigna 
announced it would be acquired by Indianapolis 


insurer Anthem in a $48 billion deal. 

The growing power of hospitals, insurers 
and large doctors’ groups will continue to 
erode medical societies memberships, Jacobs 
said, because as the big companies make the 
healthcare industry more favorable to them, 
doctors in private practices will be time-con- 
strained and under financial pressure to join 
up with larger organizations. 

“It is a destructive cycle we are in,” 
Jacobs said. 


Tapping reserves 

The county and state medical societies 
each have significant endowments — built up 
from decades of selling products to their mem- 
bers — that could help them perpetuate their 
existence, even as membership dues decline. 
The CSMS had $2.2 million at the end of 2013 
while Hartford had $1.1 million, Fairfield had 
$836,166 and New Haven had $485,816. 

“The endowment funds could be raided, 
but with membership slipping away, that only 
delays the inevitable,” Jacobs said. “I hate to 
see it all go down the tubes. Everyone was 
shocked when they saw the membership 
numbers this year.” 

To combat their declining ranks, county 
and state medical societies are focused on 
educating doctors on membership benefits. 
The societies also are listening to non-member 
doctors’ needs, so the organizations can better 
accommodate physicians, Chartier said. 

“Unless we get together and speak with a 
unified voice — a strong voice — then we are 
going to lose our ability to influence how medi- 
cine is practiced in Connecticut,’ Chartier said. 
“That is going to have asnowball effect on physi- 
cians because they think they will have to con- 
solidate, which will lead to them dropping out 
of the medical society.” a 
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When you need information to grow your business, we deliver! 
Subscribe today to receive weekly issues in print and digital, 
plus special publications and full online access! 


Order today and get 20% off! 


Subscribe online: www. HartfordBusiness.com/hbjdelivers 
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MOVERS & SHAKERS 





Brian Richard 





The Phoenix Cos. 
names chief risk officer 


The Phoenix Cos. Inc. announced that Gina 
Collopy O’Connell, senior vice president, has been 
named chief risk officer. She will be responsible for 
overall leadership and direction for enterprise risk 
management. She succeeds Mark Griffin, who re- 
signed effective July 17. 

O’Connell has been senior vice president of finan- 
cial planning and analysis, and most recently played 
a significant role in the company’s restatement and 
remediation efforts. Previous areas of responsibility 
included oversight of the company’s quarterly forecast 
and annual financial plan processes and leading life 
and annuity planning, operations, underwriting and 
variable products. 

She will continue to serve as a senior adviser to the 
actuarial student program. O’Connell joined Phoenix in 
1985 as an actuarial assistant. 


Webster Bank promotes six to SVP 


Webster Bank has promoted two members of its 
chief financial officer’s group to senior vice president: 
Lynn Ryan and Fred Smith, both assistant controllers. 

The bank also promoted three members of its 
treasury group to senior vice president: Todd Del- 
laCamera, Rebecca Maxwell and Richard Razza. 

Additionally, Webster promoted Juliana Dalton to 
senior vice president, senior credit executive in the 
chief risk officer group. 

Ryan joined Webster in 2007 in accounting policy 
and research. She then moved to manage the ex- 
ternal reporting process, transitioned in 2010 to the 
newly created operational accounting group and 
was promoted to assistant controller in 2013. 

Smith joined Webster in 2005 as financial reporting 
manager. Over the years, he has managed the internal 
Closing and reporting process, fixed assets, accounts 
payable, regulatory reporting and external reporting. 
Smith was promoted to assistant controller in 2013 
and assumed responsibility for external reporting. 

DellaCamera, funding manager, joined Webster in 
2013 after spending 23 years working in a variety of 
treasury and risk-management functions at various 
global banks and consulting firms. 

Maxwell, treasury sales, joined Webster in 1997. 
She started in the New Haven commercial office 
and joined the treasury sales group in 2003. 

Razza, treasury portfolio manager, joined Webster in 
2009 after spending 17 years in the banking business. 

Dalton joined Webster in 1998 and most recently 
held the position of vice president, treasury credit ex- 
ecutive. In her new position, she will continue to over- 
see the credit-related aspects of a growing treasury 
investments portfolio. 


Billings Forge names director of 
development and communications 


Billings Forge Community Works (BFCW), a 
Hartford youth-development nonprofit, has hired 
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Connecticut Society of CPAs 
elects 2015-16 leadership 


The Connecticut Society of Certified Public 
Accountants recently elected its board of directors 
for 2015-16: president, Bruce L. Blasnik, a partner 
with O’Connor Davies LLP in Stamford; president- 
elect, Robert D. Boudreau, principal with Buckley, 
Frame, Boudreau & Co. PC in Killingworth; trea- 
surer, Bradley D. Kronstat, who works in finance 
for Connecticut Gardens Inc.; secretary, Frank 
A. Rowella Jr., managing partner of Reynolds & 
Rowella CPAs LLP; members-at-large, Brenden 
M. Healy, a tax director with Whittlesey & Hadley 
PC in Hartford; and Susan A. Martinelli, assurance 
senior manager with McGladrey LLP in New Ha- 
ven; and member-at-large/advisory council chair, 
Mary K. Wisenski, senior manager with Fiondella, 
Milone & LaSaracina LLP in Glastonbury. 


Beverly L. Herbert as director of development and 
communications. 

Herbert brings more than 35 years of experience 
in the planning and development industry to Billings 
Forge. She comes to Billings Forge from The Associa- 
tion For Community Living Inc. in Springfield, Mass., 
where she served as director of development and ex- 
ternal communications for 15-plus years. 


Masonicare adds CFO and CIO 


Not-for-profit healthcare and retirement living 
provider Masonicare has named James Rude 
chief financial officer and Brian Richard chief infor- 
mation officer and head of information technology. 

Rude comes to Masonicare after 27 years with 
the St. Raphael Healthcare System, where his posi- 
tions included controller and CFO. Richard comes to 
Masonicare from TATUM, a New York City consultan- 
cy. Prior to that, he spent several years at Gaylord 
Healthcare as ClO and chief security officer. 


U.S. Trust names market 
executive for state 


U.S. Trust announced that Robert Pizzella has 
been promoted to market executive for Connecticut 
and upstate New York. 

Pizzella leads a team in sales offering U.S. Trust’s 
investment management, wealth structuring, credit 
and banking, family office, and legacy and philan- 
thropic planning services to private wealth manage- 
ment clients. He’s been with the Bank of America 
organization since 1998. In his new role, he over- 
sees U.S. Trust offices in Greenwich, Hartford, New 
Haven, Stamford, West Hartford and others. 


Jackson Laboratory names 
VP for strategic initiatives 


The Jackson Laboratory has named biomedical 
researcher Kenneth H. Fasman to its newly created 
position of vice president for strategic initiatives. 

Fasman’s connections with the laboratory over the 
last 15 years include serving on its scientific advisory 
board and advising the genetic resource sciences group. 

Fasman joins Jackson Laboratory from the Adel- 
son Medical Research Foundation in Needham, 
Mass., where he was vice president and chief sci- 
entific officer since 2008. 


Mintz + Hoke hires copywriter 


Avon communications firm Mintz + Hoke has added 
Kevin MacPhee as a copywriter. His responsibilities in- 
clude concept development and writing for print, radio, 
Online, out-of home, email and digital media. 


Office of Consumer Counsel 
adds economist 


John R. Viglione has joined the state Office of 
Consumer Counsel as an economist, providing 
analytical and macroeconomic support to the staff. 
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Before joining OCC, Viglione was a coordinator for 
the Step Up program with the Northwest Regional 
Workforce Investment Board. There, he worked with lo- 
Cal businesses on economic and employment growth 
in the northwest region of Connecticut. 


Numotion names chief strategy officer 


Jennie D. Hanson has joined Rocky Hill medical 
device provider Numotion as chief strategy officer. 

Most recently, Hanson was a principle partner at The 
Physician Leadership Institute, a company dedicated to 
transforming health care through leadership, strategy 
and innovation. Before that, she spent more than 25 
years combined at West Corp. and GE serving in execu- 
tive level domestic and international leadership roles. 


TCORS Capitol Group 
announces senior lobbyist 


TCORS Capitol Group announced that John M. 
Bailey Il has joined the company as a senior lob- 
byist to work directly with the group’s government 
relations clients. 

Bailey has more than 25 years of experience work- 
ing in government and political campaigns at the state 
and federal levels. He has worked with Lt. Gov. Nancy 
Wyman, Congressman Joe Courtney and Comptroller 
Kevin Lembo. He most recently worked for the Ameri- 
can Heart Association, leading its state lobbying efforts. 


Hartford Preservation Alliance 
board adds three directors 


The Hartford Preservation Alliance board of 
directors has added three new members: Ann 
Means, Jonathan Cabral and Alexander Judd. 

Means is executive director of Connecticut As- 
sociation for the Gifted and is a former Connecticut 
operations director of Achievement First, a charter 
school management corporation. 

Cabral is a multifamily operations officer at the 
Connecticut Housing Finance Authority, where he 
helps develop and evaluate the authority’s hous- 
ing programs. 

Judd is a member of the environmental and utili- 
ties practice group at Robinson+Cole, representing 
Clients in the areas of energy, utilities and telecom- 
munications law. 


Conning appoints equities director 


Hartford investment manager Conning Inc. has 
appointed Donald E. Townswick as director of 
equity products. Based in Hartford, Townswick will 
support Conning’s global equity strategy and de- 
velop new equity strategies. 

Townswick has 20-plus years of asset-manage- 
ment experience and joins Conning from Golden Capi- 
tal Management in Charlotte, where he was a senior 
portfolio manager and analyst. There, he designed and 
launched three global investment strategies. 








Frank A. Rowella Jr. 


Horton International names 
U.S. managing director 


Horton International in West Hartford has named 
V. Vanessa Williams managing director in the U.S. 
She has more than 20 years of leadership in service, 
relationship management, productivity and talent 
development at major financial services institutions. 

Williams’ background includes executive respon- 
sibilities at Sun Life Financial overseeing the com- 
pany’s U.S. customer experience program and vice 
president roles at Prudential Retirement and Mass- 
Mutual Life Insurance Co. 


Virtus Investment Partners 
names managing director 


Asset manager Virtus Investment Partners 
Inc. in Hartford recently announced that Thomas 
Franco joined the company as managing director 
and divisional sales manager. 

Franco will lead the Western regional sales direc- 
tors who support the wirehouse channel for Virtus’ 
Open- and closed-end mutual funds and separately 
managed accounts. 

Franco joins Virtus from UBS Global Asset Man- 
agement, where he was managing director and 
head of national sales since 2009, responsible for 
leading the wholesale distribution sales team for the 
private client and ultra-high-net-worth channels. 


Quinnipiac Chamber appoints Ciarleglio 
as business development executive 


The Quinnipiac Chamber of Commerce in 
Wallingford has appointed sales executive Gary 
Ciarleglio as business development executive. 

Ciarleglio has held positions in sales for various 
companies, including Security Specialists, Marty 
Gilman and ADP. Prior to sales, he served as re- 
cruiter and assistant football coach for Columbia 
University for 10 years. 


Cashman + Katz launches 
political consulting arm 


Glastonbury communications firm Cashman 
+ Katz has launched a public affairs agency that 
includes the former executive director of the Con- 
necticut Republican Party. 

Cashman + Katz will provide communications 
support for Octagon Strategy Group, a bipartisan 
and non-lobbying business that will have offices in 
Glastonbury, Boston and New York City. President 
and CEO Tony Cashman will be managing partner. 

Political strategy will come from managing part- 
ners John Kleinhans and Andy Arens. 

Kleinhans, appointed to his GOP post in January, 
resigned in June ahead of a leadership transition. 

Arens was formerly New England deputy political di- 
rector for the American Israel Public Affairs Committee. 
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635 Main St., Middletown | chci.com 


Committed to ensuring human rights and respecting human dignity; as such, 


it strives to be a voice and vehicle for social change. 


TOP EXECUTIVE 


Mark Masselli, Executive Dir. 


Medical, dental, mental health and social 
services. 


FY 2013 SUMMARY 


lease join the Hartford Business Journal at 

our second annual Business Gives Back 
Forum which will provide important information 
on the many ways that businesses of all sizes can 
become more involved in their communities. 
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2013 2012 
Total Employees 711 662 
Total Assets $38,065,904 $41,282,665 
Total Liabilities $10,615,289 $13,788,615 


Contributions & Grants $15,367,979 $11,798,313 
Program Service Revenue $55,861,665 $55,148,180 
Investment Income $67,412 $23,880 
Other $0 $0 
TOTAL $71,297,056 $66,970,373 


Grants $0 $0 
Member Benefits $0 $0 
Salaries/Employee Benefits $44,548,530 $42,340,500 
Fundraising Fees $0 $0 
Other $28,044,878 $25,958,183 
TOTAL $72,593,408 $68,298,683 


MARGIN 


$(1,296,352) 


$(1,328,310) 


TOP PAID EXECUTIVES (FY2013) 


Base Salary Total Compensation & Benefits 
Mark Masselli, Executive Dir. $362,723 $540,051 
Margaret Flinter, VP/Clinical $302,710 $359,709 
Daren Anderson, VP/Chief $989,606 $305,386 


Quality Officer 


SOURCE: GUIDESTAR IRS 990 TAX FORM 


Farmington tax and wealth management 
firm WMGNA recently raised $2,770 for 
local nonprofits as part of their 20th-year- 
in-business anniversary. The funds will go 
to The American Red Cross, The Crohns 
and Colitis Foundation and Foodshare. 
The company commemorated the occasion 
by announcing their $20 for 20 campaign 
in January. The program was designed to 
give at least $20 to 20 charities. WMGNA 
has helped multiple organizations, ranging 
from grassroots startups like Colins Crew 
in Wallingford to major organizations such 
as the ALS Foundation. 

e@@e0e 

The Children’s Law Center of Connect- 
icut was recently awarded a $10,000 grant 
from the Hartford Evergreen Masonic 
Lodge 88 to support the nonprofit’s legal rep- 
resentation program. The program provides 
legal services to indigent, at-risk children 
whose parents are embroiled in contentious 
divorce, custody and visitation disputes 
in Connecticut Family Courts. The goal of 
CLCCT’s programs and services is to create 
safe, stable environments for children whose 
parents are in chronic conflict. 

eee 

Neighborhood Housing Services of 
New Britain recently received a $8,500 grant 
from People’s United Community Founda- 
tion. The grant will pay for counseling to assist 
people buying their first home, and those fac- 
ing foreclosure. NHSNB’s HUD-certified coun- 
selors provide free counseling in English and 
Spanish, help those facing foreclosure to save 
their homes, and provide free education and 
expert counseling for first-time homebuyers. 


Nearly 350 Berkshire Bank employ- 
ees completed more than 20 community 
service projects as part of the bank’s 
recent company-wide week of service. The 
2015 week of service represented the highest 
number of employee participants and most 
projects undertaken during a single week in 
the company’s history. The series of projects 
benefitted nonprofit organizations and com- 
munities across Massachusetts, New York, 
Connecticut and Vermont. Local Berkshire 
Bank employees, who serve as leaders of the 
company’s volunteer program, selected and 
organized the projects in their markets. 

eee 

The People’s United Community Foun- 
dation awarded $177,700 during its second 
grant cycle of 2015 to nonprofit organizations 
throughout the communities it serves in 
northern Connecticut. Twenty-seven organi- 
zations received funding in support of activi- 
ties that ranged from basic needs services and 
affordable housing initiatives, to education, 
workforce development and life skills train- 
ing programs. 

eee 

The Stowe Center’s Harriet Beecher 
Stowe House will bring the building’s physi- 
cal facility to 21st century standards with the 
support of a $300,000 grant from the Hart- 
ford Foundation for Public Giving. The 
project includes installing modern climate 
control and fire suppression systems that will 
stabilize the historic collections environment 
and be the foundation for interior renovations. 
This the first time the Hartford Stowe Center 
has been renovated since opening in 1968. 
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2Q 2015 Net Income: $52.5M 
Quarterly Profit Change: $4.69M 
Cash: $205M 
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Employees: 2,693 





Competitors: Citizens Financial Group Ticker Symbol: WBS Stock Price: $39.78 Market Cap: $3.56B 
sea United Financial 52 Week Range Price: $26.53-$41.34 Outstanding Shares: 90.78M 
TOP INSTITUTIONAL INVESTORS chee ideale 
Stock Non-equity 
C0) 

i m he lI Ceca Executive Title Salary Bonus Awards __ Incentive Total 
Dimensional Fund Advisors Inc. 6,048,612 6.66 James C. Smith —Chairman/CEO $882,435 $0 $1,626,823 $861,455 $5,159,486 
Systematic Financial Management L.P. = 5,921,554 6.52 Joseph J. Savage President $453,310 $0 $399,830 $295,600 $1,318,715 
Vanguard Group Inc. 5,638,281 6.21 Glenn I. Macinnes EVP/CFO $453,310 $0 $399,830 $295,600 $1,192,038 









Your nonprofit organization seen 
by 31,000+ business readers. 


Hartford Business Journal is pleased to bring you the 2015 edition of the 
Giving Guide: Business Gives Back. 
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GUIDE) 


Business Gives Back 





This informative guide highlights nonprofit organizations — including the Arts & 
Humanities, Health & Human Services, Foundations and Fundraising — that have 

a presence in the 61-Town Central Connecticut (Greater Hartford) region that are 

making a difference in our community. Nonprofits play a huge role in the region and 

this guide will showcase their missions, progress, governance and many initiatives. 
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EDITORIAL 


Violence undermines 
Hartford’s revitalization 
prospects 


he city of Hartford has had many positive milestones to cheer about over the 
last 12 months. 

Trinity College announced plans to open a new campus downtown. The first 
batch of new center-city apartments hit the market and have begun to fill up with ten- 
ants, adding to Hartford’s burgeoning vibrancy. Ground has broken on a minor league 
ballpark that will bring professional baseball back to the Capital City. Plans to bring a 
pro soccer team to Hartford have been announced. 

That’s all good news, but the city’s ability to maintain the positive momentum is in seri- 
ous jeopardy with the recent outbreak of gun violence in Hartford’s neighborhoods. Last 
week marked a much more somber milestone when the city recorded its 19th homicide of 
2015, equal to the number of murders that took place in all of 2014. 

Hartford’s murder tally is now outpacing all other major New England cities. This trend 
is troubling not only for the tragic loss of life but because such violent crime adds to the per- 
ception that Hartford is unsafe. Such negative stereotypes have been steeled in the hearts 
and minds of many Connecticut residents 
over the years, leading many to dismiss the 


> The one amenity that 
stands out above all 
others Is personal 
Safety. If people don’t 
think they will be safe 
living in Hartford, they 
won’t make the move. 


city as a great place to live or visit. 

The timing couldn't be worse either. With 
hundreds of new apartment units coming 
online right now and over the next few years, 
Hartford needs to maintain a positive image 
so that more people will be willing to live and 
play downtown. Unfortunately, as Hartford 
Business Journal reported in May, one of the 
main questions prospective tenants are ask- 
ing landlords is whether or not the city is safe. 

Despite the recent spike in murders, the 
answer to that question, for the most part, is 
yes. Overall crime in Hartford is down this year, and downtown remains largely siloed from 
the gun violence that has plagued certain city neighborhoods. Still, perception is often real- 
ity, and with Hartford’s homicide rate dominating local media coverage, it can be very diffi- 
cult to convince someone on the fence about moving to Hartford to pull the trigger right now. 

In this week’s issue, HBJ News Editor Gregory Seay writes about the various ameni- 
ties current downtown residents and landlords would like the city to add. Demand for a 
grocery store and bakery are high on people’s wish list as are more diverse restaurants 
and cultural activities. But the one amenity that stands out above all others is personal 
safety. If people don’t think they will be safe living in Hartford, they won’t make the 
move; the recent spike in homicides could create a chilling effect. 

What can be done to solve the problem? There is no easy answer. We applaud the 
state for allocating more resources to the city, including state police detectives and 
parole and correction officers. It’s a good move by Mayor Pedro Segarra to reallocate 
more resources to the Shooting Task Force, which was credited years ago with helping 
curb gun violence but has been recently stripped of some of its funding. 

More force alone, however, won't solve the problem. Community groups and indi- 
vidual residents within Hartford’s neighborhoods must also be proactive in stemming 
the violence. They need to work closely with police to track down and arrest unsavory 
characters who pollute the social fabric of the Capital City. 

The prevention of further loss of human life, as well as the fortunes of the Capital 
City, depend on it. a 


Has Obamacare improved 
health care in CT? 


Last week’s poll results: 
Who will be Hartford’s next mayor? 


30.9% Pedro Segarra 
63.6% Luke Bronin 
5.5% Other candidate 


To vote, go online to HartfordBusiness.com. 
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RULE OF LAW 


Excessive CEO compensation 
complaints misguided 


By John Horak 


est groups ascended to an Olympian 

level during the 2015 legislative session. 
Connecticut media were flooded with well- 
worn shibboleths about greedy corporations, 
the corporate patriotic duty to pay taxes, and 
the most reverberating of all — excessive 
CEO compensation. 

For example, in 
the June 9th Hart- 
ford Courant, House 
Majority leader 
Joseph Aresimowicz 
left his imprint on the 
compensation issue 
noting that “[m]aking 
upper-income wage- 
earners pay their fair 
share is great in my 
book ... I guess the 
difference between a weekend on the yacht 
and a regular trip to the grocery store — they 
can take a weekend off from the yacht.” 

Slogans of this type generally lack enough 
bandwidth to deserve a substantive edito- 
rial response. However, the quip about excess 
compensation is different from diatribes about 
“greedy corporations” because it has a sting 
which, at aminimum, fulfills the intended pur- 
poses of those from whose lips it is uttered: 
Casting successful CEOs as latter day Ebene- 
zer Scrooges out to pillage working people. 

People feel this sting (which I fully under- 
stand) because some CEO’s compensation 
numbers are on the scale of lottery winnings 
and are not easy to conceptualize in the con- 
text of a paycheck for services rendered. How- 
ever, if we analyze the compensation com- 
plaint, it becomes clear that it has no value 
other than as another rhetorical ruse used to 
advance an anti-business agenda. 

While several Connecticut CEOs have been 
named in the crossfire, let me make my case 
by using General Electric CEO Jeffrey Immelt 
as an example. He is a good choice not only 
because of his reported 2014 compensation of 
$37 million (a whopping amount of money), but 
because of his recent comments that it may be 
time to move GE out of Connecticut because of 
its cooling business climate. 

First, consistency in the application of 
principles is a testament to the integrity of 
those who champion them. Accordingly, if 
the principle being espoused is that certain 
people make too much money, then for con- 
sistency’s sake why are the complaints lev- 
eled only against business executives — as 
opposed, for example, to people in the sports 
and entertainment world? 

In 2014 Yankees pitching ace CC Sabathia 
earned $24 million and Kim Kardashian earned 
$28 million. I do not begrudge Sabathia or Kar- 
dashian for their earnings or question the value 


T he anti-business oratory of certain inter- 





others see in what they do, but I do believe that 
Immelt’s higher compensation is justified by his 
responsibility for an organization with opera- 
tions in 170 countries and 300,000 employees, 
and which is involved in technology and manu- 
facturing businesses as varied as appliances, 
lighting, aviation, energy management, health 
care, power generation and transportation. 

Second, the compensation complaints 
are deliberately misleading to the extent they 
involve (as they typically do) gross pre-tax 
income numbers, not net after tax numbers 
(tax payments are added back to public coffers). 
Immelt’s tax returns are not public information, 
but it is easy to estimate a combined state and 
federal tax rate of 45 percent, which means that 
his take-home pay in 2014 was approximately 
$20 million. This is still enough to buy a good 
sized yacht, but the point is that an intellectually 
honest discussion of the issue would acknowl- 
edge the $17 million that went back to the gov- 
ernment (which is also enough for a yacht). 

Third, in any excess compensation discus- 
sion people should be given credit for their 
charitable contributions. Immelt’s tax returns 
are private, but a quick Internet search led me 
to the Robin Hood Foundation, a large anti- 
poverty charity in New York of which Immelt 
is adirector. The foundation's homepage states 
that the members of the board of directors con- 
tributed a total of $73.4 million to the founda- 
tion in 2013. If we make a reasoned assump- 
tion that each of the 25 directors gave equally, 
Immelt’s 2013 contribution was $ 2.9 million 
(also enough to buy a yacht). 

Fourth, if anyone has a gripe about Immelt’s 
pay it is not taxpayers (the higher the com- 
pensation the greater the tax revenue), but GE 
shareholders. Each dollar Immelt is paid is one 
dollar fewer available for distribution to share- 
holders as dividends. Shareholders vote to elect 
the board of directors of GE, which then sets 
Immelt’s compensation, so they are not without a 
venue to voice complaints if they have concerns. 

Finally, I wish that Imade as much money as 
Immelt. I would pay my taxes, be enormously 
generous with charities, and replace my 21-foot 
aluminum fishing boat with something more 
comfortable. I am too old to get there, but the 
advice I would give young people with high 
aspirations would be to follow Immelt’s road- 
map: Study hard in high school to get into a 
good college; study even harder in college to 
get into a good business school (he went to 
Harvard); study hard in business school to get 
a good job, and work hard at that job to excel. 

Connecticut would be better offifmore CEOs 
had reason to believe that this was a desirable 
place to live and locate their headquarters. If 
nothing else, there are many nice marinas along 
the coast where they can moor their yachts. & 
John M. Horak has practiced law at Reid 
and Riege P.C. in Hartford since 1980. The 
views expressed are his own. 
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TALKING POINTS 








By Ellen Shemitz 


n a July 20th article (“Aging population 
to worsen CT’s budget woes”), Hartford 
Business Jour __ 
nal Managing Editor 4 
Brad Kane described 4% 
the fiscal challenges 
that the graying of 
Connecticut’s _ resi- 
dents poses to the 
long-term financial 
health of our state. 
While his descrip- 
tion of the challenge 
posed by an aging 
population is sound, 
his subsequent policy recommendations suffer 
from the failure to account for another ongoing 
demographic shift that has dramatic implica- 
tions for the economic future of our state: The 
growing diversity of our children and youth 
and, by extension, of our emerging workforce. 
As Kane describes, an aging population 
will require more funds diverted to pen- 
sion costs and healthcare expenses, as well 
as increased demand on _ transportation, 


BIZ BOOKS 





housing, food assistance and more. This 
very real dynamic, alongside a shrinking 
workforce, makes it imperative that the state 
invest strategically to ensure that every young 
person raised in our state remains here and 
enters the workforce with the skills necessary 
to contribute to the health of the economy. 
Indeed it’s this investment imperative, rath- 
er than any “spending problem” that defines 
the true challenge facing our state. Connecti- 
cut needs to adopt a new investment strategy, 
one which considers both short-and long-term 
returns. This can be hard in state government 
when the election cycle is far shorter than the 
investment cycle. By limiting investments to 
those with short-term return, however, the 
state risks undermining our long-term success. 
Public investment in children today can grow 
our domestic workforce and increase produc- 
tivity to meet the fiscal challenges of our aging 
population tomorrow. Rather than cut spend- 
ing, we need to reconsider resource allocation 
and the timeline for effective investment. 
Consider for example the underinvestment 
in public education. While the state Education 
Cost Sharing grant (ECS) was designed to equal- 
ize school funding, failures in both funding 


Investing in young people 
best cure to CT’s aging population 


> Public investment in children today can grow our 
domestic workforce and increase productivity to meet the 
fiscal challenges of our aging population tomorrow. 
Rather than cut spending, we need to reconsider resource 
allocation and the timeline for effective investment. 


and distribution have limited the educational 
resources available in many towns and cities. 
Districts with low property wealth are 
unable to raise revenue through property 
taxes to equalize municipal spending in edu- 
cation, leaving schools serving students in 
need with insufficient resources to provide a 
high-quality education. As such, many school 
districts in our poorest communities are 
doubly disadvantaged by the level of school 
funding and the extra challenges they face 
in supporting children living in poverty. The 
disparities in funding for our schools lead to 
disparities in the quality of education chil- 
dren receive. The disparities in the quality of 


education children receive leads to dispari- 
ties in workforce preparation and long-term 
wage earning capacity. 

The state can’t afford to take a one-sided 
or short-sighted approach to the budget. Con- 
necticut Voices for Children calls on the state 
to make smarter fiscal decisions by allocat- 
ing more resources to our greatest asset: 
our children. Sustaining and growing public 
investment in children will pay Connecticut 
greater dividends than today’s inadequate 
contribution in our future workforce. 
Ellen Shemitz is executive director of Connect- 
icut Voices for Children (www.ctvoices.org). 


Lawbreakers offer entrepreneurs tips for sniffing out opportunity 


in Creativity from Pirates, 
Hackers, Gangsters and Other 
Informal Entrepreneurs” by Alexa 
Clay and Kyra Maya Phillips (Simon & 
Schuster, $26). 
Opportunity presents itself in many ways. 
Without condoning lawbreakers’ methods, 
the authors show how unique situations cre- 


CG T he Misfit Economy — Lessons 


ate unique solutions through 

“hustle, copy, hack, provoke 

and pivot.” Here’s what entre- 
preneurs can learn from 
some of society’s misfits: 

Hustle creates opportuni- 
ty by filling a void. While serv- 
ing time, Fabian Ruiz noticed 
that prisoners’ limited access 
to the Internet created a void 
when it came to obtaining legal 
information, and information 
that would be helpful when re- 
entering society. 


Upon parole, he started Infor- 
Nation, which provides mail-order 
information to prisoners. Since all mail leav- 
ing and entering a prison is read, there’s no 
problem with fulfilling many of the requests 
he receives. 

Copying, with a twist, provides a running 
start for startups. Copycats serve what isn’t on 
the menu. It’s not new; many of the machines 
that fueled America’s Industrial Revolution 
were knockoffs of those invented in Europe. 
Similarly, the Samwer brothers used R&D (rip- 
off and duplicate) to clone sites like eBay and 
Groupon and introduced them in countries 
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ignored by these giants. 

Hackers enjoy “the intel- 
lectual challenge of creatively 
overcoming or circumvent- 
ing limitations.” Black Bart 

and Blackbeard “hacked” the 
merchant shipping business. 
Piracy paid better, and, unlike 
merchant seaman, even the 
lowliest pirate had _ rights. 
While they were lawbreak- 
ers, they were also industry 
disruptors — like Airbnb, 
Uber, Lyft and Zipcar. 
“Provocation is about learning 
to harness your own self-expression to 
take a stand and shake up the status quo.” 
Doing the same old, same old never creates 
new. Misfits like inventors, scientists, writ- 
ers, social activists, protestors, etc. shape 
tomorrow. “Why not?” guides their paths. 

Pivots represent the choices made — 
leaving the known behind. Antonio Fernan- 
dez, former leader of the Latin Kings gang, 
tried to transform the gang into one witha 
civic agenda. His strategy involved linking 
to other organizations that advocated civic 





> Growing a business involves allowing employees to 
think and act outside their box and yours, too. 


responsibility. When it didn’t succeed, he con- 
tinued to work on his own with at-risk youth. 

The bottom line: Growing a business 
involves allowing employees to think and 
act outside their box and yours, too. 

e@@e@e 

“Insight Out: Get Ideas Out of Your 
Head and Into the World” by Tina Seelig 
(Harper One, $26.99). 

Seelig, a Stanford University profes- 
sor, invites you into her “Invention Cycle” 
class, which helps entrepreneurs move 
from inspiration through execution. Here 
are my class notes: 

Imagination involves identi- 
fying unmet needs; it’s all about 
alternatives based upon expe- 
riences. Logan Green’s imagi- 
nation kicked into gear while 
vacationing in Zimbabwe. He 
observed that most cars were 
packed with people. Driv- 
ers would pick up and drop 
off people along their route 
to wherever. In the U.S., 
he started Zimride, which 
changed its name to Lyft. 


Visualization, as mental rehearsal, plays 
an important role, too. It uses “vivid, high- 
ly-detailed images and run-throughs” of 
planned actions. To enhance visualization, 
write and illustrate stories about completing 
your world; as you write, their plots unfold 
and your illustrations become more detailed. 
Use the illustration on page 41 to complete 
your first story. 

Tomorrow depends upon today’s choices. 
Creating your stories shows you that “the 
boundaries you define are self-imposed.” As 
such, they can help widen your frame of refer- 


‘NsightOur 


G 
et Ideas Out of Your Head 
4nd Into the World 


ee 
Tina Seelig 


ence because you can always change 
the storyline to create anew 
ending. They promote the 
mental flexibility needed to 
adapt to changing situations. 
They become an expression 
of your virtual reality. 

Her message: “Entrepre- 
neurs can do much more 
than imaginable with much 
less than seems possible.” Hi 
Jim Pawlak is a nationally 

syndicated book reviewer. 
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DUREZA SELECTED 2015 NURSING ADMINISTRATOR 
OF THE YEAR BY NATIONAL ORGANIZATION 


= Hughes Health & Rehabilitation’s 
Nursing Director Lina Dureza was 
awarded the 2015 Nurse Administrator 
of the Year Award by the National 
Association of Directors of Nursing 
Administration (NADONA) in Long Term 
Care. Dureza was also honored by 
NADONA as the 2015 North East Region 
Nurse Administrator of the Year. Dureza 
joined West Hartford-based Hughes 
Health in May 2007, and has extensive 
experience in nursing, management and 
administration. She received a bachelor’s degree in nursing from 
Filamer Christian University in the Philippines in 1977 and a certifi- 
cate in long-term healthcare management from the University of 
Connecticut School of Business in 2004. 








WEBSTER BANKER EARNS TOP 
PROGRAM MANAGERS AWARD 


Webster Bank’s John Olerio, senior 
vice president, sales manager, 
received the Top Program Manager 
award from Bank Investment 
Consultant (BIC), a financial service 
industry magazine. 


Olerio, who has been with Webster since 
1997, was ranked No. 15 in the country. 


The ranking is based on the following 
variables: total team assets under 
management; annual growth in team 
assets; annual increase in team production; average production 
per advisor; and number of full-time advisors on the team direct- 
ly overseen by the manager. 





CT TREASURER’S OFFICE HONORED FOR 
EXCELLENCE IN FINANCIAL REPORTING 


The Government Finance Officers Association (GFOA) of the 
United States and Canada recently awarded the Treasury Certificates 
of Achievement for Excellence in Financial Reporting to the 
Connecticut treasurer’s office for two comprehensive annual financial 
reports for the fiscal year that ended June 30, 2014. 


The certificates were awarded for the Comprehensive Annual 
Financial Reports (CAFRs) of the Short-Term Investment Fund — the 
$5 billion government investment pool for the state treasury, state 
agencies and participating local governments; and the Combined 
Investment Funds, in which the state’s $30 billion pension plans and 
trust funds are invested. This marks the 15th consecutive year the 
State treasurer’s office received this distinction. 


HARTFORD PUBLIC LIBRARY CEO ELECTED 
TO NATIONAL LEADERSHIP POST 


Hartford Public Library CEO Matthew K. Poland, who is retiring at 
the end of this year, was elected chairman of the Urban Libraries 
Council (ULC) at the group’s annual forum in San Jose, Calif. 


ULC, founded in 1971, is a membership association of leading public 
library systems in the U.S. and Canada. Poland has been on the 
board of ULC since 2011 and has served on its executive committee 
for two years. 


Please Note: All electronic submissions for Accolades should be 
sent to accolades@HartfordBusiness.com. For more information 
about the Hartford Business Journal’s Accolades Page, please visit 
www.HartfordBusiness.com. 
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WHITTLESEY & HADLEY’S COMMUNITY DAY SERVES AREA NONPROFITS 
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P Hartford accounting firm Whittlesey & Hadley recently hosted its 7th annual Community Day where employees helped renovate community- 
based organizations in Greater Hartford that are focused on providing academic, behavioral and human services to the disabled and families 
and children. Half of the volunteers (shown above) painted classrooms and office space at Hartford nonprpfit Our Piece of the Pie. The other 
team members helped out with gardening, landscaping, cleaning and painting at organizations including: Catholic Charities, Hartford; 


Watkinson School, Hartford; and The Bridge Family Center, West Hartford. 


CRIS RADIO HONORS VOLUNTEERS 





P CRIS Radio volunteers (shown above) were honored for their long-standing service at a special reception held recently at the Governor’s 
Mansion in Hartford. Windsor-based CRIS provides audio access to news and information featured in nearly 70 magazines and newspapers, 
as well as classroom materials, for children and adults who are blind or print-challenged due to physical, learning, intellectual or emotional 
disabilities. Several volunteers were recognized for celebrating milestone anniversaries. CRIS uses more than 300 volunteers at its broadcast 
center in Windsor and regional studios located in Danbury, Norwich, Trumbull and West Haven, and at ESPN in Bristol. Volunteers provide the 
voice talent and production for the extensive line-up of audio recordings as well various other administrative tasks. 


FARMINGTON BANK EMPLOYEES GIVE BACK TO COMMUNITY 
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> Farmington Bank employees, friends 
and family members (shown left) 
recently came together to donate 
their time and services ata 
Rebuilding Together event in New 
Britain. Rebuilding Together helps 
low-income homeowners, including 
the elderly, disabled and families with 
children, with home maintenance 
and repairs. In addition to the build, 
groups of Farmington Bank 
employees walked or ran to raise 
funds for many causes during the 
spring, including March of Dimes’ 
March for Babies, Foodshare’s Walk 
Against Hunger, American Cancer 
Society’s Relay for Life, and 
Connecticut Breast Health Initiative’s 
Race in the Park. 
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CLEARtT#: SHELTERS 





SATURDAY, AUGUST 15, 2015 


Were asking because they can't. 
Give Connecticut animals a home and help us Clear the Shelters. 


For participating locations near you visit nbcconnecticut.com 
Search: “Clear the Shelters” 
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Today, thousands of people are cancer free because of Smilow Cancer Hospital’s commitment to bringing 





the world closer to free. Now one of the country’s best cancer hospitals is teaming up with the outstanding 
clinicians at Saint Francis Hospital to bring you Smilow Cancer Hospital at Saint Francis. Some of the 
country’s leading cancer specialists are working together to deliver today’s most advanced, most targeted 
treatments, including a wide range of clinical trials. And together they are providing a more patient-focused 


quality of care, SO you can recover faster, grow stronger and live your life closer to free. Learn more at 
closertofree.com. 


‘XQ CO SMILOW CANCER HospPITAL 


YALE-NEW HAVEN 


AT SAINT FRANCIS 





Smilow Cancer Hospital at Saint Francis 
114 Woodland Street, Hartford, CT 06105 
For more information call 860-714-4680 or visit closertofree.com. 
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